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Contact information

Lee Y. Wheeler III, CCIM
eeler e

office 409 899 3300 x2

Commercial Real Estate Services, Worldwide, fax 409 899 3301
The information contained herein has been given to us by the owner of the property or other sources we deem reliable, we have no reason to doubt its Email LWheeler@N AIWheeler‘Com
accuracy, but we do not guarantee it. All information should be verified prior to purchase or lease.
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Dominant Tapestry Site Map
Prepared by Lee Wheeler

Latitude: 30.054474
Longitude: -93.819779

Tapestry LifeMode

P L1 High Society: Affluent, well-educated. {7 LT High Hopes: Y oung households striving
married-couple homeowners for the “American Dream”

@ L2 Upscale Avenues: Prosperous, marmied-couple {7 L8 Global Roots: Ethnic and culturally diverse
homeowners in different housing families

A L3 Metropolis: City dwellers in older homes & L9 Family Portrait Y outh, family life, and children
reflecting the diversity of urban culture 7 L10 Traditional Living: Middle-aged, middle

P L4 Solo Acts: Urban young singles on the move income—Middle America

& L5 Senior Styles: Senior ifestyles by income, age, @7 L1 Factories and Farms: Hardworking families
and housing type in small communities, settied near jobs

#71 L6 Scholars and Patriots: College, military P L12 American Quilt Households in small towns
environments and rural areas
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Dominant Tapestry Site Map
Prepared by Lee Wheeler

Tapestry Segmentation

Tapestry Segmentation represents the fourth generation of market segmentation systems that began 30 years ago. The 65-
segment Tapestry Segmentation system classifies U.S. neighborhoods based on their socioeconomic and demographic
composition. Each segment is identified by its two-digit Segment Code. Match the two-digit segment labels on the map to the
list below. A longer description of each segment is available at:

http://www.esri.com/library/whitepapers/pdfs/community-tapestry. pdf

Segment 01: Top Rung Segment 34: Family Foundations
Segment 02: Suburban Splendor Segment 35: International Marketplace
Segment 03: Connoisseurs Segment 36: Old and Newcomers
Segment 04: Boomburbs Segment 37: Prairie Living

Segment 05: Wealthy Seaboard Suburbs Segment 38: Industrious Urban Fringe
Segment 06: Sophisticated Squires Segment 39: Young and Restless
Segment 07: Exurbanites Segment 40: Military Proximity
Segment 08: Laptops and Lattes Segment 41: Crossroads

Segment 09: Urban Chic Segment 42: Southern Satellites
Segment 10: Pleasant-Ville Segment 43: The Elders

Segment 11: Pacific Heights Segment 44: Urban Melting Pot
Segment 12: Up and Coming Families Segment 45: City Strivers

Segment 13: In Style Segment 46: Rooted Rural

Segment 14: Prosperous Empty Nesters Segment 47: Las Casas

Segment 15: Silver and Gold Segment 48: Great Expectations
Segment 16: Enterprising Professionals Segment 49: Senior Sun Seekers
Segment 17: Green Acres Segment 50: Heartland Communities
Segment 18: Cozy and Comfortable Segment 51: Metro City Edge
Segment 19: Milk and Cookies Segment 52: Inner City Tenants
Segment 20: City Lights Segment 53: Home Town

Segment 21: Urban Villages Segment 54: Urban Rows

Segment 22: Metropolitans Segment 55: College Towns
Segment 23: Trendsetters Segment 56: Rural Bypasses
Segment 24:; Main Street, USA Segment 57: Simple Living
Segment 25: Salt of the Earth Segment 58: NeWest Residents
Segment 26: Midland Crowd Segment 59: Southwestern Families
Segment 27: Metro Renters Segment 60: City Dimensions
Segment 28: Aspiring Young Families Segment 61: High Rise Renters
Segment 29: Rustbelt Retirees Segment 62: Modest Income Homes
Segment 30: Retirement Communities Segment 63: Dorms to Diplomas
Segment 31: Rural Resort Dwellers Segment 64: City Commons
Segment 32: Rustbelt Traditions Segment 65: Social Security Set
Segment 33: Midlife Junction Segment 66: Unclassified

©2010 ESRI
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NAlWheeler Lifestyle Report

Ranked by Households
Prepared by Lee Wheeler

62 and 87 Latitude: 30.054474
Longitude: -93.819779
Drive Time: 5 minutes

Top Tapestry Segments

Midland Crowd (56.1%)
Salt of the Earth (22.7%)
Southern Satellites (14.8%)
Rustbelt Traditions (6.4%)

[

Percent of Households by Tapestry Segment

Top Tapestry Segments:

Midland Crowd

Approximately 11.9 million people represent Midland Crowd, Community Tapestry's largest market. The median age of 37 is similar to the US Median. Most
households are composed of married-couple families, half with children and half without. The median household income is $50,462. Housing developments
are generally in rural areas throughout the United States (more village or town than farm), mainly in the South. Home ownership is at 83 percent. Two-thirds of
households are single-family structures; 28 percent are mobile homes. This is a somewhat conservative market politically. These do-it-yourselfers take pride in
their homes, lawns, and vehicles. Hunting, fishing, and woodworking are favorite pursuits. Pet ownership, especially birds or dogs, is common. Many
households have a satellite dish, and TV viewing includes various news programs as well as shows on CMT and Outdoor Life Network.

Salt of the Earth

A rural or small-town lifestyle best describes the Salt of the Earth market. The median age is 41.4 years. Labor force participation is higher than the U.S. level,
and unemployment is lower. Above-average numbers of employed residents work in the manufacturing, construction, mining, and agricultural industries. The
median household income is $50,913. Households are dominated by married-couple families who live in single-family dwellings, with homeownership at 85
percent. Twenty-eight percent of the households own three or more vehicles. Most homes own a truck; many own a motorcycle. Residents are settled,
hardworking, and self-reliant, taking on small home projects as well as vehicle maintenance. Families often own two or more pets, usually dogs or cats.
Residents enjoy fishing, hunting, target shooting, attending country music concerts and auto races, and flying kites.

©2010 ESRI 1/22/2011 Page 1 of 2



NAlWheeler Lifestyle Report

Ranked by Households
Prepared by Lee Wheeler

62 and 87 Latitude: 30.054474
Longitude: -93.819779
Drive Time: 5 minutes

Source: ESRI
Southern Satellites

Southern Satellites neighborhoods are rural settlements found primarily in the South, with employment chiefly in the manufacturing and service industries.
Married-couple families dominate this market. The median age is 37.7 years, and the median household income is $39,758. Most housing is newer,
singlefamily dwellings or mobile homes with a median value of $90,801, occupied by owners. Residents enjoy country living. They listen to gospel and country
music on the radio and attend country music concerts. They participate in fishing, hunting, and auto racing. Favorite TV stations are CMT and Outdoor Life
Network. Satellite dishes are popular in these rural locations. Households own older, domestic vehicles, particularly trucks and two-door sedans. Residents
invest time in vegetable gardening, and households are likely to own riding mowers, garden tractors, and tillers.

Rustbelt Traditions

Rustbelt Traditions neighborhoods are the backbone of older, industrial cities in states bordering the Great Lakes. Most employed residents work in the
service, manufacturing, and retail trade industries. Most residents own and live in modest single-family homes that have a median value of $102,391.
Households are primarily a mix of married-couple families, single-parent families, and singles who live alone. The median age is 36.1 years; the median
household income is $51,436. Residents prefer to use a credit union and invest in certificates of deposit. They use coupons regularly, especially at Sam's
Club, work on home remodeling or improvement projects, and buy domestic vehicles. Favorite leisure activities include hunting, bowling, fishing, and attending
auto races, country music shows, and ice hockey games (in addition to listening to games on the radio).

©2010 ESRI 1/22/2011 Page 2 of 2



Ml wheeler Lifestyle Report

Ranked by Households
Prepared by Lee Wheeler

62 and 87 Latitude: 30.054474
Longitude: -93.819779
Drive Time: 10 minutes

Top Tapestry Segments

Salt of the Earth (18.5%)
Midland Crowd (17.4%)
Southern Satellites (13.7%)
Rustbelt Traditions (11.8%)
Heartland Communities (11.7%)
Cozy and Comfortable (9.9%)
Home Town (4.6%)
Crossroads (4.6%)

Rustbelt Retirees (3.9%)
Midlife Junction (1.8%)

Other segments: (2.1%)

JNREROORCNN

Percent of Households by Tapestry Segment

Top Tapestry Segments:

Salt of the Earth

A rural or small-town lifestyle best describes the Salt of the Earth market. The median age is 41.4 years. Labor force participation is higher than the U.S. level,
and unemployment is lower. Above-average numbers of employed residents work in the manufacturing, construction, mining, and agricultural industries. The
median household income is $50,913. Households are dominated by married-couple families who live in single-family dwellings, with homeownership at 85
percent. Twenty-eight percent of the households own three or more vehicles. Most homes own a truck; many own a motorcycle. Residents are settled,
hardworking, and self-reliant, taking on small home projects as well as vehicle maintenance. Families often own two or more pets, usually dogs or cats.
Residents enjoy fishing, hunting, target shooting, attending country music concerts and auto races, and flying kites.

Midland Crowd

Approximately 11.9 million people represent Midland Crowd, Community Tapestry's largest market. The median age of 37 is similar to the US Median. Most
households are composed of married-couple families, half with children and half without. The median household income is $50,462. Housing developments
are generally in rural areas throughout the United States (more village or town than farm), mainly in the South. Home ownership is at 83 percent. Two-thirds of
households are single-family structures; 28 percent are mobile homes. This is a somewhat conservative market politically. These do-it-yourselfers take pride in
their homes, lawns, and vehicles. Hunting, fishing, and woodworking are favorite pursuits. Pet ownership, especially birds or dogs, is common. Many
households have a satellite dish, and TV viewing includes various news programs as well as shows on CMT and Outdoor Life Network.

©2010 ESRI 1/22/2011 Page 1 of 3



NAlWheeler Lifestyle Report

Ranked by Households
Prepared by Lee Wheeler

62 and 87 Latitude: 30.054474
Longitude: -93.819779
Drive Time: 10 minutes

Source: ESRI
Southern Satellites

Southern Satellites neighborhoods are rural settlements found primarily in the South, with employment chiefly in the manufacturing and service industries.
Married-couple families dominate this market. The median age is 37.7 years, and the median household income is $39,758. Most housing is newer,
singlefamily dwellings or mobile homes with a median value of $90,801, occupied by owners. Residents enjoy country living. They listen to gospel and country
music on the radio and attend country music concerts. They participate in fishing, hunting, and auto racing. Favorite TV stations are CMT and Outdoor Life
Network. Satellite dishes are popular in these rural locations. Households own older, domestic vehicles, particularly trucks and two-door sedans. Residents
invest time in vegetable gardening, and households are likely to own riding mowers, garden tractors, and tillers.

Rustbelt Traditions

Rustbelt Traditions neighborhoods are the backbone of older, industrial cities in states bordering the Great Lakes. Most employed residents work in the
service, manufacturing, and retail trade industries. Most residents own and live in modest single-family homes that have a median value of $102,391.
Households are primarily a mix of married-couple families, single-parent families, and singles who live alone. The median age is 36.1 years; the median
household income is $51,436. Residents prefer to use a credit union and invest in certificates of deposit. They use coupons regularly, especially at Sam's
Club, work on home remodeling or improvement projects, and buy domestic vehicles. Favorite leisure activities include hunting, bowling, fishing, and attending
auto races, country music shows, and ice hockey games (in addition to listening to games on the radio).

Heartland Communities

Heartland Communities neighborhoods are preferred by approximately six million people. These neighborhoods can be found primarily in small towns in the
Midwest and South. More than 75 percent of the households are single-family dwellings with a median home value of $82,080. Most homes are older, built
before 1960. The median age is 42.0 years; nearly one-third of the householders are aged 65 years or older. The distinctly country lifestyle of these residents
is reflected in their interest in hunting, fishing, woodworking, playing bingo, and listening to country music. In addition to working on home improvement
projects, they are avid gardeners and read gardening magazines. They participate in civic activities and take an interest in local politics. Residents order items
from catalogs, QVC, and Avon sales representatives.

Cozy and Comfortable

Cozy and Comfortable residents are settled, married, and still working. Many couples are still living in the pre-1970s, single-family homes in which they raised
their children. Households are located primarily in suburban areas of the Midwest, Northeast, and South. The median age is 42.1 years, and the median home
value is $174,687. Home improvement and remodeling are important to Cozy and Comfortable residents. Although some work is contracted, homeowners
take an active part in many projects, especially painting and lawn care. They play softball and golf, attend ice hockey games, watch science fiction films on
DVD, and gamble at casinos. Television is significant; many households have four or more sets. Preferred cable stations include QVC, Home & Garden
Television, and The History Channel.

©2010 ESRI 1/22/2011 Page 2 of 3



NAlWheeler Lifestyle Report

Ranked by Households
Prepared by Lee Wheeler

62 and 87 Latitude: 30.054474
Longitude: -93.819779
Drive Time: 10 minutes

Source: ESRI
Home Town

These low-density, settled neighborhoods, located chiefly in the Midwest and South, rarely change. Home Town residents stay close to their home base.
Although they may move from one house to another, they rarely cross the county line. Household types are a mix of singles and families. The median age is
34.0 years. Single-family homes predominate in this market. Homeownership is at 59 percent, and the median home value is $66,885. The manufacturing,
retail trade, and service industries are the primary sources of employment. Residents enjoy fishing and playing baseball, bingo, backgammon, and video
games. Favorite cable TV stations include CMT, Nick-at-Nite, Game Show Network, and TV Land. Belk and Wal-Mart are favorite shopping destinations stops;
residents also purchase items from Avon sales representatives.

Crossroads

Young families living in mobile homes typify Crossroads neighborhoods, found in small towns throughout the South, Midwest, and West. These growing
communities are home to married-couple and single-parent families. The median age is 32.1 years. Homeownership is at 75 percent, and the median home
value is $73,224. More than half of the householders live in mobile homes; 36 percent live in single-family dwellings. Employment is chiefly in the
manufacturing, construction, retail trade, and service industries. Many homes have dogs. Residents generally shop at discount stores but also frequent
convenience stores. They prefer domestic cars and trucks, often buying and servicing used vehicles. Residents go fishing, attend auto races, participate in
auto racing, and play the lottery. An annual family outing to SeaWorld is common.

Rustbelt Retirees

Most Rustbelt Retirees neighborhoods can be found in older, industrial cities in the Northeast and Midwest, especially in Pennsylvania and other states
surrounding the Great Lakes. Households are mainly occupied by married couples with no children and singles who live alone. The median age is 45 years.
Although many residents are still working, labor force participation is below average. More than 40 percent of the households receive Social Security benefits.
Most residents live in owned, single-family homes, with a median value of $129,157. Unlike many retirees, these residents are not inclined to move. They are
proud of their homes and gardens and participate in community activities. Some are members of veterans' clubs. Leisure activities include playing bingo,
gambling in Atlantic City, going to the horse races, working crossword puzzles, and playing golf.

Midlife Junction

Midlife Junction communities are found in suburbs across the country. Residents are phasing out of their child-rearing years. Approximately half of the
households are composed of married-couple families; 31 percent are singles who live alone. The median age is 41.2 years; the median household income is
$49,031. One-third of the households receive Social Security benefits. Nearly two-thirds of the households are single-family structures; most of the remaining
dwellings are apartments in multiunit buildings. These residents live quiet, settled lives. They spend their money prudently and do not succumb to fads. They
prefer to shop by mail or phone from catalogs such as J.C. Penney, L.L. Bean, and Lands' End. They enjoy yoga, attending country music concerts and auto
races, refinishing furniture, and reading romance novels.

Source: ESRI
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Ml wheeler Lifestyle Report

Ranked by Households
Prepared by Lee Wheeler

62 and 87 Latitude: 30.054474
Longitude: -93.819779
Drive Time: 15 minutes

Top Tapestry Segments

Salt of the Earth (14.6%)
Midland Crowd (13.1%)
Modest Income Homes (11.1%)
Heartland Communities (8.2%)
Home Town (8.0%)

Southern Satellites (6.9%)
Cozy and Comfortable (6.1%)
Simple Living (5.8%)

Rustbelt Traditions (5.7%)
Rustbelt Retirees (5.3%)

Other segments: (15.2%)

JNREROORCNN

Percent of Households by Tapestry Segment

Top Tapestry Segments:

Salt of the Earth

A rural or small-town lifestyle best describes the Salt of the Earth market. The median age is 41.4 years. Labor force participation is higher than the U.S. level,
and unemployment is lower. Above-average numbers of employed residents work in the manufacturing, construction, mining, and agricultural industries. The
median household income is $50,913. Households are dominated by married-couple families who live in single-family dwellings, with homeownership at 85
percent. Twenty-eight percent of the households own three or more vehicles. Most homes own a truck; many own a motorcycle. Residents are settled,
hardworking, and self-reliant, taking on small home projects as well as vehicle maintenance. Families often own two or more pets, usually dogs or cats.
Residents enjoy fishing, hunting, target shooting, attending country music concerts and auto races, and flying kites.

Midland Crowd

Approximately 11.9 million people represent Midland Crowd, Community Tapestry's largest market. The median age of 37 is similar to the US Median. Most
households are composed of married-couple families, half with children and half without. The median household income is $50,462. Housing developments
are generally in rural areas throughout the United States (more village or town than farm), mainly in the South. Home ownership is at 83 percent. Two-thirds of
households are single-family structures; 28 percent are mobile homes. This is a somewhat conservative market politically. These do-it-yourselfers take pride in
their homes, lawns, and vehicles. Hunting, fishing, and woodworking are favorite pursuits. Pet ownership, especially birds or dogs, is common. Many
households have a satellite dish, and TV viewing includes various news programs as well as shows on CMT and Outdoor Life Network.

©2010 ESRI 1/22/2011 Page 1 of 3



NAlWheeler Lifestyle Report

Ranked by Households
Prepared by Lee Wheeler

62 and 87 Latitude: 30.054474
Longitude: -93.819779
Drive Time: 15 minutes

Source: ESRI
Modest Income Homes

Modest Income Homes neighborhoods are found primarily in the older suburbs of metropolitan areas. Single-family dwellings represent more than two-thirds
of the housing; 15 percent are duplexes. The median home value is $57,381. Household types are mainly single person and single parent. However, 64
percent of households are family types. The median age is 35.7 years. Slightly more employed residents work part time than full time, mainly in service and
blue collar occupations. At 20 percent, unemployment is high. These frugal residents shop at discount stores, do not pay for Internet access, and rarely eat
out. They are content to wait for movies to be shown on TV instead of going to the theater. They watch daytime and primetime TV, especially courtroom TV
shows and sitcoms, and listen to urban and gospel radio. A favorite cable channel is BET.

Heartland Communities

Heartland Communities neighborhoods are preferred by approximately six million people. These neighborhoods can be found primarily in small towns in the
Midwest and South. More than 75 percent of the households are single-family dwellings with a median home value of $82,080. Most homes are older, built
before 1960. The median age is 42.0 years; nearly one-third of the householders are aged 65 years or older. The distinctly country lifestyle of these residents
is reflected in their interest in hunting, fishing, woodworking, playing bingo, and listening to country music. In addition to working on home improvement
projects, they are avid gardeners and read gardening magazines. They participate in civic activities and take an interest in local politics. Residents order items
from catalogs, QVC, and Avon sales representatives.

Home Town

These low-density, settled neighborhoods, located chiefly in the Midwest and South, rarely change. Home Town residents stay close to their home base.
Although they may move from one house to another, they rarely cross the county line. Household types are a mix of singles and families. The median age is
34.0 years. Single-family homes predominate in this market. Homeownership is at 59 percent, and the median home value is $66,885. The manufacturing,
retail trade, and service industries are the primary sources of employment. Residents enjoy fishing and playing baseball, bingo, backgammon, and video
games. Favorite cable TV stations include CMT, Nick-at-Nite, Game Show Network, and TV Land. Belk and Wal-Mart are favorite shopping destinations stops;
residents also purchase items from Avon sales representatives.

Southern Satellites

Southern Satellites neighborhoods are rural settlements found primarily in the South, with employment chiefly in the manufacturing and service industries.
Married-couple families dominate this market. The median age is 37.7 years, and the median household income is $39,758. Most housing is newer,
singlefamily dwellings or mobile homes with a median value of $90,801, occupied by owners. Residents enjoy country living. They listen to gospel and country
music on the radio and attend country music concerts. They participate in fishing, hunting, and auto racing. Favorite TV stations are CMT and Outdoor Life
Network. Satellite dishes are popular in these rural locations. Households own older, domestic vehicles, particularly trucks and two-door sedans. Residents
invest time in vegetable gardening, and households are likely to own riding mowers, garden tractors, and tillers.
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NAlWheeler Lifestyle Report

Ranked by Households
Prepared by Lee Wheeler

62 and 87 Latitude: 30.054474
Longitude: -93.819779
Drive Time: 15 minutes

Source: ESRI
Cozy and Comfortable

Cozy and Comfortable residents are settled, married, and still working. Many couples are still living in the pre-1970s, single-family homes in which they raised
their children. Households are located primarily in suburban areas of the Midwest, Northeast, and South. The median age is 42.1 years, and the median home
value is $174,687. Home improvement and remodeling are important to Cozy and Comfortable residents. Although some work is contracted, homeowners
take an active part in many projects, especially painting and lawn care. They play softball and golf, attend ice hockey games, watch science fiction films on
DVD, and gamble at casinos. Television is significant; many households have four or more sets. Preferred cable stations include QVC, Home & Garden
Television, and The History Channel.

Simple Living

Simple Living neighborhoods are found in urban outskirts or suburban areas throughout the United States. Half of the households are singles who live alone
or share housing, and 32 percent consist of married-couple families. The median age is 40.7 years. Approximately one-third of householders are aged 65
years or older; 19 percent are aged 75 years or older. Housing is a mix of single-family dwellings and multiunit buildings of varying stories. Some seniors live in
congregate housing (assisted living). Fifty-six percent of households are occupied by renters. Forty percent of households receive Social Security benefits.
Younger residents enjoy going out dancing, whereas seniors prefer going to bingo night. To stay fit, residents play softball and volleyball. Many households do
not own a computer, cell phone, or DVD player. Residents watch hours of TV a day, especially sittcoms and science fiction shows.

Rustbelt Traditions

Rustbelt Traditions neighborhoods are the backbone of older, industrial cities in states bordering the Great Lakes. Most employed residents work in the
service, manufacturing, and retail trade industries. Most residents own and live in modest single-family homes that have a median value of $102,391.
Households are primarily a mix of married-couple families, single-parent families, and singles who live alone. The median age is 36.1 years; the median
household income is $51,436. Residents prefer to use a credit union and invest in certificates of deposit. They use coupons regularly, especially at Sam's
Club, work on home remodeling or improvement projects, and buy domestic vehicles. Favorite leisure activities include hunting, bowling, fishing, and attending
auto races, country music shows, and ice hockey games (in addition to listening to games on the radio).

Rustbelt Retirees

Most Rustbelt Retirees neighborhoods can be found in older, industrial cities in the Northeast and Midwest, especially in Pennsylvania and other states
surrounding the Great Lakes. Households are mainly occupied by married couples with no children and singles who live alone. The median age is 45 years.
Although many residents are still working, labor force participation is below average. More than 40 percent of the households receive Social Security benefits.
Most residents live in owned, single-family homes, with a median value of $129,157. Unlike many retirees, these residents are not inclined to move. They are
proud of their homes and gardens and participate in community activities. Some are members of veterans' clubs. Leisure activities include playing bingo,
gambling in Atlantic City, going to the horse races, working crossword puzzles, and playing golf.

Source: ESRI
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Approved by the Texas Real Estate Commission for Voluntary Use

Texas law requires all real estate licensees to give the following information
about brokerage services to prospective buyers, tenants, sellers and landlords.

Information About Brokerage Services

efore working with a real estate broker, you should

know that the duties of a broker depend on whom

the broker represents. If you are a prospective

seller or landlord (owner) or a prospective buyer or
tenant (buyer), you should know that the broker who lists
the property for sale or lease is the owner's agent. A
broker who acts as a subagent represents the owner in
cooperation with the listing broker. A broker who acts as
a buyer’s agent represents the buyer. A broker may act as
an intermediary between the parties if the parties
consent in writing. A broker can assist you in locating a
property, preparing a contract or lease, or obtaining
financing without representing you. A broker is obligated
by law to treat you honestly.

IF THE BROKER REPRESENTS THE OWNER:

The broker becomes the owner's agent by entering into an
agreement with the owner, usually through a written -
listing agreement, or by agreeing to act as a subagent by
accepting an offer of subagency from the listing broker. A
subagent may work in a different real estate office. A
listing broker or subagent can assist the buyer but does
not represent the buyer and must place the interests of
the owner first. The buyer should not tell the owner's
agent anything the buyer would not want the owner to
know because an owner's agent must disclose to the
owner any material information known to the agent.

IF THE BROKER REPRESENTS THE BUYER:

The broker becomes the buyer's agent by entering into an
agreement to represent the buyer, usually through a
written buyer representation agreement. A buyer's agent
can assist the owner but does not represent the owner
and must place the interests of the buyer first. The owner
should not tell a buyer's agent anything the owner would
not want the buyer to know because a buyer’'s agent must
disclose to the buyer any material information known to the
agent.

IF THE BROKER ACTS AS AN INTERMEDIARY:
A broker may act as an intermediary between the parties
if the broker complies with The Texas Real Estate License

Act. The broker must obtain the written consent of each
party to the transaction to act as an intermediary. The
written consent must state who will pay the broker and, in
conspicuous bold or underlined print, set forth the broker’s
obligations as an intermediary. The broker is required to
treat each party honestly and fairly and to comply with
The Texas Real Estate License Act. A broker who acts
as an intermediary in a transaction:
(1) shall treat all parties honestly;
(2) may not disclose that the owner will accept a
price less than the asking price unless authorized in
writing to do so by the owner;
(3) may not disclose that the buyer will pay a price
greater than the price submitted in a written offer
unless authorized in writing to do so by the buyer; and
(4) may not disclose any confidential information or
any information that a party specifically instructs the
broker in writing not to disclose unless authorized in
writing to disclose the information or required to do so
by The Texas Real Estate License Act or a court
order or if the information materially relates to the
condition of the property.
With the parties’ consent, a broker acting as an
intermediary between the parties may appoint a person who
is licensed under The Texas Real Estate License Act
and associated with the broker to communicate with and
carry out instructions of one party and another person who
is licensed under that Act and associated with the broker
to communicate with and carry out instructions of the
other party.

If you choose to have a broker represent you,

you should enter into a written agreement with the broker
that clearly establishes the broker’s obligations and your
obligations. The agreement should state how and by
whom the broker will be paid. You have the right to
choose the type of representation, if any, you wish to
receive. Your payment of a fee to a broker does not
necessarily establish that the broker represents you. If you
have any questions regarding the duties and
responsibilities of the broker, you should resolve those
guestions before proceeding.

Real estate licensee asks that you acknowledge receipt of this information about brokerage services for the licensee’s records.

Buyer, Seller, Landlord or Tenant

Date

Texas Real Estate Brokers and Salespersons are licensed and regulated by the Texas Real Estate Commission (TREC). If you have a question EQUAL HOUSING
or complaint regarding a real estate licensee, you should contact TREC at P.O. Box 12188, Austin, Texas 78711-2188 or 512-465-3960.

OPPORTUNITY

01A TREC No. OP-K






